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This book is a comprehensive guide to how organizations can use the internet to support their marketing activities and covers all aspects of Internet marketing - environment analysis, strategy development and implementation. Building on the successful and widely regarded first edition, this second edition has a completely revised structure and streamlined content, increasing the marketing orientation of the text by decreasing technical background about the internet. New to this edition: a revised structure providing a clear sequence to the stages of strategy development and implementation; a new chapter on how the Internet can be used to vary the marketing mix; new chapters on the micro- and macro-environment for the Internet, providing a foundation for strategy development, strategy chapter has been updated to reflect latest thinking; greater detail on Internet marketing communications, including the latest techniques, such as pay-per-click search engines and viral marketing; new case studies; relationship marketing chapter now takes a CRM-oriented approach; new, four-color design to improve clarity.
Dave Chaffey (www.davechaffey.com) is an Internet marketing trainer and consultant for Marketing Insights Limited. He is a lecturer on e-marketing courses at Cranfield and Warwick Universities and the Institute of Direct Marketing. Dave has been recognised by the CIM as one of the 50 marketing 'gurus' worldwide who have shaped the future of marketing.

Fiona Ellis-Chadwick is a lecturer in Marketing at the Business School at Loughborough University and is a member of the Marketing and Retailing Research Group. Her work has been published in Journal of Business Research, International Journal of Retail Distribution and Management, European Journal of Marketing, Internet Research, and Journal of Retailing and Consumer Services. 

Richard Mayer is a Senior Lecturer in Marketing at the University of Derby, where he is the programme manager for CIM qualifications. He is also the Director of his own Marketing Training Company, specialising in Strategic Marketing, Business to Business Marketing and Marketing Communications. 

Kevin Johnston is a Senior Lecturer at Liverpool John Moores University, specialising in marketing, strategy and e-commerce. He previously lectured at the University of Derby, where he created one of the UK’s first e-commerce degree programmes. 
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The Art of the Start: The Time-Tested, Battle-Hardened Guide for Anyone Starting AnythingPortfolio Hardcover, 2004
What does it take to turn ideas into action? What are the elements of a perfect pitch? How   do you win the war for talent? How do you establish a brand without bucks? These are   some of the issues everyone faces when starting or revitalizing any undertaking, and Guy   Kawasaki, former marketing maven of Apple Computer, provides the answers.
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Interest Rate Modelling (Finance and Capital Markets)Palgrave Macmillan, 2004
Growth in the derivatives markets has brought with it an ever-increasing volume and range of interest rate dependent derivative products. To allow profitable, efficient trading in these products, accurate and mathematically sound valuation techniques are required to make pricing, hedging and risk management of the resulting positions possible.
...
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Introducing Visual C# 2010Apress, 2010

	If you’re new to C# programming, this book is the ideal way to get started. Respected author Adam Freeman guides you through the C# language by carefully building up your knowledge from fundamental concepts to advanced features.

	

	The book gradually builds up your knowledge, using the concepts you have...
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Practical Industrial Data Communications: Best Practice TechniquesButterworth-Heinemann, 2005
The objective of this book is to outline the best practice in designing, installing, commissioning and troubleshooting industrial data communications systems. In any given plant, factory or installation there are a myriad of different industrial communications standards used and the key to successful implementation is the degree to which the entire...
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Programming PythonCreateSpace Independent Publishing Platform, 1996

	As Python's creator. I'd like to say a few words about its origins, adding a bit of personal philosophy.

	

	Over six years ago. in December 1989; I was looking for a "hobby" programming project that would keep me occupied during the week around Christmas. My office (a government-run research lab in Amsterdam)...
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Microsoft SharePoint Portal Server 2001 Resource KitMicrosoft Press, 2001
Welcome to the Microsoft® SharePoint™ Portal Server 2001 Resource  Kit. This resource kit is designed for people who want helpful tips, advanced  techniques, and useful tools and samples to enhance their work with SharePoint  Portal Server. 

If you are responsible for administering or designing SharePoint Portal...
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