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In 1982 Tom Peters and Robert Waterman kicked off the modern business book  era with In Search of Excellence: Lessons from America’s Best-Run  Companies. The book was a runway best-seller, and soon authors from all  corners of business life were exhorting companies and the people who worked in  those companies to get out there and be excellent, control chaos, worship wow,  and grasp greatness. Unfortunately, as time went by it became painfully obvious  that many of the companies Peters and Waterman had profiled, particularly the  high-tech ones, were something less than excellent. Firms such as Atari, Data  General, DEC, IBM, Lanier, NCR, Wang, Xerox, and others either crashed and  burned or underwent painful and wrenching traumas you would have expected  excellent companies to avoid. What went wrong?

Merrill R. (Rick) Chapman thinks he has an answer. He believes that high-tech  companies periodically melt down because they fail to learn from the lessons of  the past and thus make the same completely avoidable mistakes again and again  and again. In Search of Stupidity: Over 20 Years of High-Tech Marketing  Disasters chronicles high-tech stupidity from the past to the present so  that we can all move on to create new and unique catastrophes of our very own in  the future.

Incisive, witty, packed with details and information, yet very funny, In  Search of Stupidity: 20 Years of High-Tech Marketing Disasters is an  indispensable book for anyone who wishes to understand what companies do to  fail, who wants to know what they can do to avoid making yesterday’s mistakes  yet again, and who desperately desires to never see their company profiled in a  sequel
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Enterprise iPhone and iPad Administrator's Guide (Books for Professionals by Professionals)Apress, 2010

	Are you an IT professional involved in deploying the iPhone and or iPad in your company or organization? Do you have fellow employees who are eager to use their iPhones and iPads for work? Then this is the book for you. Enterprise iPhone and iPad Administrator’s Guide provides step-by-step instructions on how to deploy and...
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Databases and Information Systems VI: Selected Papers from the Ninth International Baltic Conference, DB&IS 2010 - Volume 224 Frontiers in Artificial Intelligence and ApplicationsIOS Press, 2011

	This volume presents papers from the Ninth International Baltic Conference on Databases and Information Systems (Baltic DB&IS 2010) which took place in Riga, Latvia, in July 2010. Since this successful biennial series began in 1994, the Baltic DB&IS conferences have become an international forum of high scientific criteria for...
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The Human Nervous System, Second Edition (Vol 1)Academic Press, 2004
Neuroscience comprises increasingly diverse fields ranging from molecular genetics to neurophilosophy. The common thread between all these fields is the structure of the human nervous system. Knowledge on the structure, connections and function of the brain of experimental animals is readily available. On the other hand the structure of the human...
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iPhone and iPad Apps Marketing: Secrets to Selling Your iPhone and iPad Apps (2nd Edition) (Que Biz-Tech)Que, 2011

	Over the past three years, I have witnessed something


	remarkable as iPhone and iPad developers have created

	and posted apps to Apple’s App Store at a breathtaking

	pace. The App Store has swelled to more than 400,000

	apps and still shows no signs of abating. The gold rush to

	sell iPhone and...
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Information Technology and Product Development (Annals of Information Systems)Springer, 2009
Infusing new products into a company or organization’s product is imperative for the growth of that organization. In addition, New Product Development (NPD) does not necessarily happen in one place over a defined period of time. NPD is most often distributed in both space and time across a wide range of entities. Therefore, distributed...
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Beginning BBC micro:bit: A Practical Introduction to micro:bit DevelopmentApress, 2018

	Learn essential concepts and techniques to build simple-to-advanced projects and overcome common programming challenges in micro:bit development. 
	
		


		
			Beginning BBC micro:bit will take you through the complete features and capabilities of the micro:bit controller, enabling you to program and...
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