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This volume contains edited versions of papers that were presented at the 2001 Advertising and Consumer Psychology Conference in Seattle, Washington. This annual conference was sponsored by the Society for Consumer Psychology (Division 23 of the American Psychological Association) with sponsorship assistance from Accenture Institute for Strategic Change.

The conference and this book follow from the 1996 Advertising and Consumer Psychology Conference and subsequent publication, Advertising and the World Wide Web (Schumann & Thorson, 1999). This book contains definitions of Internet terms, historical presentations, discussions of theoretical foundations, the structure of Web advertising, public policy issues, and applications of the medium. This important volume served to better acquaint advertisers with the medium and the important research questions at that time. The authors challenged researchers to think about the potential advantages and disadvantages of the Web as an advertising medium. Specifically, the authors mentioned the need for greater use of theory as well as studies that take advantage of the unique situations created by the Internet. The present volume addresses many of these issues and goes beyond the topic of advertising and the Web to include topics such as customization, site design, word-of-mouth processes, and the study of consumer decision making while online. Some of the research methods employed by authors in the current chapters allow us to gain more insight into the consumer's thought processes while online. Many of the chapters move beyond research that is descriptive of consumer activities. The theories and research methods employed by the present authors help provide greater insight into the processes underlying consumer behavior in online environments.

The book begins with a section on Community. One advantage of the Internet is the ability to bring like-minded individuals from around the world into one forum. Alon, Brunei, and Siegal examine the way in which ritual activities maintain and develop the culture of the community forum. Schindler and Bickart examine published word-of-mouth comments to determine the way in which product experiences and information are communicated from consumer to consumer within a community. People who pass-along emails to others are examined by Lewis, Phelps, Mobilio, and Raman; these authors provide some insight into the issue of viral marketing on the Internet. This section concludes with Boush and Kahle's discussion and research agenda for using online consumer discussion communities to understand products, companies, and brands.

The second section in the book examines issues related to Advertising. The first two chapters in this section examine the issue of click-through rates, albeit from different perspectives. Chandon and Chtourou examine factors that affect the rate at which individuals will click on a banner ad. Mitchell and Valenzuela consider the banner ads that are not clicked—and reason that even without a click through, banner ads will still influence consumer judgment and choice. The other two chapters in this section examine advertising content that is placed in a different content—first within the context of gaming online (Nelson's article on Advergaming) and next within the context of wireless networks (Lynch, Kent, and Srinivasan's chapter on mobile advertising).
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Das kleine Buch der Zahlen: Vom Abzählen bis zur Kryptographie (German Edition)Springer, 2012

	Seit Jahrhunderten sind Menschen fasziniert von Zahlen. Zahlen sind jedem vertraut und bilden ein wesentliches Fundament für unser Verständnis der Welt. Und doch ist uns das Zahlensystem nicht „einfach so“ gegeben, sondern es hat sich über Jahrtausende entwickelt. Trotz aller Fortschritte kann auch heute noch jedes...
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Design Technologies for Green and Sustainable Computing SystemsSpringer, 2013

	This book provides a comprehensive guide to the design of sustainable and green computing systems (GSC).  Coverage includes important breakthroughs in various aspects of GSC, including multi-core architectures, interconnection technology, data centers, high performance computing (HPC), and sensor networks.  The authors address the...


	[image: ]	[image: ][image: Inductive Logic Programming: 17th International Conference, ILP 2007, Corvallis, OR, USA, June 19-21, 2007]

Inductive Logic Programming: 17th International Conference, ILP 2007, Corvallis, OR, USA, June 19-21, 2007Springer, 2008
This book constitutes the thoroughly refereed post-conference proceedings of the 17th International Conference on Inductive Logic Programming, ILP 2007, held in Corvallis, OR, USA, in June 2007 in conjunction with ICML 2007, the International Conference on Machine Learning.
The 15 revised full papers and 11 revised short papers presented...
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Absolute Beginner's Guide to Microsoft Office PowerPoint 2003Que, 2003
The Absolute Beginner's Guide to Microsoft Office PowerPoint 2003 teaches the reader everything they need to know to create exciting personal and business presentations. Readers learn about new features such as Smart Tags and Packages, and how to create a presentation from scratch or using the design wizard. This...
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PDF Forms Using Acrobat and LiveCycle Designer BibleJohn Wiley & Sons, 2009

	This comprehensive guide to creating fillable forms with the latest release of Adobe Acrobat is packed with real-world insights and techniques gained from daily use of Adobe Acrobat and Adobe LiveCycle Designer under business deadline situations. You'll get step-by-step instructions that show you how to easily create and implement...
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Brain Tumors (Contemporary Cancer Research)Humana Press, 2005

	Exciting new developments and discoveries of the last two decades are beginning to shed light on the complex biology of brain tumors and are advancing our understa- ing of the cellular and molecular processes involved in their initiation, progression, and clinical and biological behavior. The disease process in brain tumors is quite complex...
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