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The book that completes Positioning . . .

Thirty years ago, Jack Trout and Al Ries published    their classic bestseller, Positioning: The Battle for Your    Mind—a book that revolutionized the world of marketing.    But times have changed. Competition is fiercer.    Consumers are savvier. Communications are faster. And    once-successful companies are in crisis mode.

Repositioning shows you how to adapt, compete—and    succeed—in today’s overcrowded marketplace. Global    marketing expert Jack Trout has retooled his most    effective positioning strategies—providing a must-have    arsenal of proven marketing techniques specifically    redesigned for our current climate. With Repositioning,    you can conquer the “3 Cs” of business: Competition,    Change, and Crisis . . .

	BEAT THE COMPETITION: Challenge your rivals,    differentiate your product, increase your value,    and stand out in the crowd.
	CHANGE WITH THE TIMES: Use the latest    technologies, communications, and multimedia    resources to connect with your consumers.
	MANAGE A CRISIS: Cope with everything from    profi t losses and rising costs to bad press    and PR nightmares.


Even if your company is doing well, these cutting-edge    marketing observations can keep you on top of your game    and ahead of the pack. You’ll discover how expanding    product lines may decrease your overall sales, why new    brand names often outsell established brands, and why    slashing prices is usually a bad idea. You’ll learn the    dangers of attacking your competitors head-on—and    the value of emphasizing value. You’ll see how consumers    can have too many choices to pick from—and what    you can do to make them pick your brand.

Drawing from the latest research studies, consumer statistics,    and business-news headlines, Trout reveals the    hidden psychological motives that drive today’s market.    Understanding the mindset of your consumers is half    the battle. Winning in today’s world is often a matter of    repositioning. It’s how you rethink the strategies you’ve    always relied on. It’s how you regain the success you’ve    worked so hard for. It’s how you win the new battle of    the mind.
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Cutting-Edge Java Game Programming: Everything You Need to Create Interactive Internet Games with JavaCoriolis Group Books, 1996
Teaches you how to write incredible multiuser games for the Internet using the Java programming language. Lists the best Internet resources for game players and programmers. Includes arcade-style game creation tips: game loops, sprites, collision detection, and realistic movement. Details over 10,000 lines of highly optimized, reusable code....
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Microsoft Project 2016 Step by StepMicrosoft Press, 2016

	The quick way to learn Microsoft Project 2016!This is learning made easy. Get more done quickly with Project 2016. Jump in wherever you need answers–brisk lessons and colorful screenshots show you exactly what to do, step by step.

	
		Quickly start a new plan, build task lists, and assign resources
	...
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Analytic Trigonometry with ApplicationsJohn Wiley & Sons, 2011

	Barnett, Analytic Trigonometry is a text that students can actually read, understand, and apply. Concept development moves from the concrete to abstract to engage the student. Almost every concept is illustrated by an example followed by a matching problem allowing students to practice knowledge precisely when they acquire it. To gain student...
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Beginning Apache Pig: Big Data Processing Made EasyApress, 2016

	Learn to use Apache Pig to develop lightweight big data applications easily and quickly. This book shows you many optimization techniques and covers every context where Pig is used in big data analytics. Beginning Apache Pig shows you how Pig is easy to learn and requires relatively little time to develop big data...


	[image: ]	[image: ][image: Spoken Language Processing]

Spoken Language ProcessingJohn Wiley & Sons, 2009

	Speech processing addresses various scientific and technological areas. It includes speech analysis and variable rate coding, in order to store or transmit speech. It also covers speech synthesis, especially from text, speech recognition, including speaker and language identification, and spoken language understanding.
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Apache: the Definitive Guide (With CD-ROM)O'Reilly, 1999
Apache: The Definitive Guide is principally about the Apache web server software.
We explain what a web server is and how it works, but our assumption is that
most of our readers have used the World Wide Web and understand in practical
terms how it works, and that they are now thinking about running their own servers
to offer...
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