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Detailed, practical guide to increasing your Web traffic through better search results
Wonder how some companies pop up high in search engine rankings? It's all about search appeal. Master the strategies, techniques, and shortcuts in this detailed guide and you can improve your Web site's search rankings and drive the targeted traffic you want to your virtual door. Learn new ways to add social media to the SEO mix, make your site mobile Web-friendly, write SEO tags for maximum exposure, and more.      

	Search Engine Optimization (SEO) is hot; the online advertising market is expected to grow at 34% CAGR between 2005 and 2010, and nine out of ten companies are estimated to be implementing SEO strategies
	Find out how to get listed in the major search engines, directories, and indexes, and learn strategies for planning and implementing a successful SEO campaign
	Take advantage of the case studies of readers who implemented the SEO techniques outlined in the first edition of this book and significantly improved search rankings
	Discover how to target and reach the customers you really want; optimize your site specifically for Google, MSN, or Yahoo!; demystify the role of links and linking in search; implement social media and mobile search optimization; and analyze your SEO efforts to see what works


If you want to make SEO work for you, the new edition of this practical book is what you need to succeed.    


About the Author

Jerri L. Ledford has been a freelance business technology writer for more than 15 years. Over 750 of her articles, profiles, news stories, and reports have appeared online and in print. She also develops and teaches technology training courses for such companies as IBT Financial, Hewlett Packard, Sony, and CNET.  She is the author of fifteen books including Google AdSense for Dummies and Google® Analytics 2.0.
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Adobe Premiere Elements 9 Classroom in a BookAdobe Press, 2010

	The fastest, easiest, most comprehensive way to learn Adobe Premiere Elements 9

	

	Classroom in a Book, the best-selling series of hands-on software training workbooks, helps you learn the features of Adobe software quickly and easily. Classroom in a Book offers what no other book or training program does - an official training...
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Joomla! 1.6: A User's Guide: Building a Successful Joomla! Powered Website (3rd Edition)Prentice Hall, 2011

	Joomla is an open source content management system (CMS) that anyone can download for free (see forge.joomla.org/sf/go/projects.joomla/frs). This makes it an ideal choice for small businesses. Don’t let the price tag fool you, though; Joomla is powerful and robust, and more big organizations are choosing to use open source software...


	[image: ]	[image: ][image: Human-Computer Interaction (3rd Edition)]

Human-Computer Interaction (3rd Edition)Prentice Hall, 2003

	The second edition of Human-Computer Interaction established itself as one of the classic textbooks in the area, with its broad coverage and rigorous approach, this new edition builds on the existing strengths of the book, but giving the text a more student-friendly slant and improving the coverage in certain areas. The revised...
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Fiber-Optic Communication SystemsJohn Wiley & Sons, 2002
Since the publication of the first edition of this book in 1992, the state of the art of fiber-optic communication systems has advanced dramatically despite the relatively short period of only 10 years between the first and third editions. For example, the highest capacity of commercial fiber-optic links available in 1992 was only 2.5 Gb/s. A mere...
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Intersection: How Enterprise Design Bridges the Gap between Business, Technology, and PeopleMorgan Kaufmann, 2012

	Many organizations struggle with the dynamics and the complexity of today's social ecosystems that connect everyone and everything, everywhere and all the time. Facing challenges at the intersection of business models, technical developments, and human needs, modern enterprises must overcome the siloed thinking and isolated efforts of the...
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Advances in Databases and Information Systems: 12th East European Conference, ADBIS 2008, Pori, Finland, September 5-9, 2008, ProceedingsSpringer, 2008
This volume contains the best papers presented at the 12th East-European Conference on Advances in Databases and Information Systems (ADBIS 2008) held during September 5–9, 2008, in Pori, Finland. The series of ADBIS conferences is the successor of the annual international workshops with the same title that during 1993-1996 were organized in...
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