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How can I differentiate my products from the competition?
      Do customer retention and loyalty programs really work?
      How do I increase a customerÂ’s lifetime value to my company?
      How can I build a strong brand and manage it wisely?
To find the answers to these and scores of other questions, turn to the experts at the pinnacle of the professionÂ–the gurus of marketing. They see tomorrowÂ’s trends today, understand the new informed consumer, and are shaping the future of marketing. Now you can tap into their years of experience, gain insight from their wisdom, and learn from the mistakes they made on the way to the top. Read what they have to say about branding, buzz, product placement, and more. The Guru Guide™ to Marketing compiles the best thinking on modern marketing from the most noted names in the field to help your business and your products stand out from the pack. Like the other Guru Guides™ before it, this book offers cutting-edge advice that is objective, thought-provoking, and always practical.      

Some of the Gurus youÂ’ll meet:      

David Aaker, author of Building Strong Brands
      Adam Curry and Jay Curry, coauthors of The Customer Marketing Method
      David F. DÂ’Alessandro and Michele Owens, coauthors of Brand Warfare
      Laura Day, author of Practical Intuition for Success
      Malcolm Gladwell, author of The Tipping Point
      Seth Godin, coauthor of Permission Marketing
      Ian Gordon, author of Relationship Marketing
      Sam Hill, coauthor of The Infinite Asset and author of 60 Trends in 60 Minutes
      Philip Kotler, author of Kotler on Marketing and Marketing Insights from A to Z
      Regis McKenna, author of Real-Time Marketing
      Mary Modahl, author of Now or Never
      Don Peppers and Martha Rogers, coauthors of The One to One Future
      Faith Popcorn, author of EVEolution
      Bernd Schmitt and Alex Simonson, coauthors of Marketing Aesthetics
      Carl Sewell, Paul Brown, and Tom Peters, coauthors of Customers for Life
      Patricia Seybold, author of The Customer Revolution
      Judy Strauss, coauthor of Marketing on the Internet
      Jack Trout, author of Differentiate or Die
      Sergio Zyman, author of The End of Advertising as We Know It
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Learning  jQuery: Better Interaction Design and Web Development with Simple JavaScript TechniquesPackt Publishing, 2007
jQuery is a powerful JavaScript library that can enhance your websites regardless of your background. In this book, creators of the popular jQuery learning resource, learningquery.com, share their knowledge, experience, and enthusiasm about jQuery to help you get the most from the library and to make your web applications shine.  For designers,...
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Tricks of the Podcasting MastersQue, 2006
Have you figured out the basics of making a podcast, but now want to make a great podcast, and possibly make some money? Tricks of the Podcasting Masters holds the answers to questions such as:

	
    How do I interact with listeners and get them to come back...
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Less Is More: How Great Companies Use ProductivityPortfolio Hardcover, 2002

	
		From the author of the bestselling It's Not the Big That Eat the Small, It's the Fast That Eat the Slow comes a vital new guide to increasing business productivity without adding employees or other overhead costs

	
		Managers and CEOs are always looking for ways to keep productivity high, and recent...
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Professional XML (Programmer to Programmer): 2nd EditionPeer Information Inc, 2001
Professional XML is aimed toward seasoned Web or general application developers as a guide for developing sophisticated, real-world XML solutions. It successfully meets the most pressing need for programmers new to XML by putting all of the various component technologies into clear context.
  The near boundless potential of XML also...
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Management of Cardiac Arrhythmias (Contemporary Cardiology)Humana Press, 2002

	During the past decade there have been enormous advances in the management of

	patients with cardiac arrhythmias. Catheter ablation has become a first-line therapy for

	a growing number of supraventricular tachyarrhythmias and idiopathic ventricular

	tachycardia. Frequently performed on an outpatient basis, radiofrequency catheter...
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The Traveling Salesman: Computational Solutions for TSP Applications (Lecture Notes in Computer Science)Springer, 1994

	More than fifteen years ago, I was faced with the following problem in an assignment
	for a class in computer science. A brewery had to deliver beer to five stores, and the task
	was to write a computer program for determining the shortest route for the truck driver to
	visit all stores and return to the brewery. All my attemps to find a...
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